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CredibleMind Behavioral Health Hub
for AHA members
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Fast Facts

● Program start: 2025

● 200+ communities have joined

Improving mental health access, 
providing self-care, driving high 
engagement, obtaining positive 
outcomes, data capturing insights

● Available to communities, 
and the workforce that 
serves them!



National View of Mental Health:
How are we doing as a nation?
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Rising depression 
rates, circa COVID, 
staying elevated



Drilling Down on Mental Health in the U.S.

● Over 122 million people live in a 

mental health workforce shortage 

area (2024) 

● 27% of the mental health need in 

shortage areas was met by mental 

health providers
Kaiser Foundation x CNN 2022 study

Prevalence of mental illnesses in U.S. adults over the past year via NIH
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https://www.kff.org/report-section/kff-cnn-mental-health-in-america-survey-findings/
https://www.usa.edu/blog/mental-health-statistics/


Early Intervention Works!

• Exercise – 34% reduction in depression, as effective as antidepressant medication and psychotherapy.
• Mindfulness-based Therapy – Shown to be as effective as Lexapro for anxiety. 

64% decreased risk of drug relapse, 69% decreased risk for alcohol relapse.
• Yoga – Meta study of 35 trials: 74% note significant decrease in stress and/or anxiety symptoms with 

yoga.
• Tai Chi – Randomized controlled trials with older adults show improvement in sleep quality and 

duration, daytime functioning, depression, quality of life, and cognitive functioning.
• Being in Nature – Across 36 studies, outdoor, nature-based exposures found to have a 

positive effect on stress relief.
• Art Therapy – 81% of Creative Art Therapy studies report reduction of stress.
• Depression Prevention among adolescents – Meta-analysis of 35 trials with ≈6,000 participants.
• MD Guided Self-help Depression Program – 51% reduction in depression symptoms and 

49% reduction in anxiety symptoms.
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Population Screening at Scale
Self-triage to appropriate level  of care 

Source: 2025 payer client data

Completed risk stratification 
screening
(n≈10,000)

77% engaged immediately with 
evidence-based self-care

71% navigated to higher-level 
behavioral health client resources

Scored low riskScored moderate or 
high risk
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Hospitals and the Communities They Serve 
Shared platforms enhance collaboration

Community/Stakeholders
● Whole population, patients and non-

patients
● Where most mental health need lives
● Screening, Prevention, Self-care
● LHD, LBHD, CBOs, schools, faith, 

employers

Hospital or System
● Deep clinical capacity
● ADT awareness
● CHNA & 

Implementation 
Strategy

CredibleMind
● Shared digital orchestration layer
● Validated assessments
● Evidence-based resources
● Data & analytics for CHNA impact
● Schedule H, Part I
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Community Health Response:
Insights from CredibleMind
Behavioral Health Hub 
for AHA members
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We Can’t Clinically Treat Our Way Out of This

We are 250,000 behavioral health therapists short... we can't clinically treat
our way out of this.

1. Early Intervention
Deploy digital platforms and resources to reach people before they reach a clinical 
crisis point.250K
2. Empowering Self-care
Provide evidence-based tools, self-assessments, and strategies to help individuals 
manage well-being.

Therapists Short
The massive gap in US clinical 

capacity makes relying solely on 
traditional 1-on-1 therapy 

unsustainable. 3. Triage for Efficiency
Route individuals automatically to the appropriate level of support to optimize 
clinical resources.
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CredibleMind Footprint Is Growing

Fast Facts

● 200+ communities have joined

● Over 400,000 community
members have engaged

● Over 2 million minutes of time 
spent on the site!

© 2026 CredibleMind, Inc. All rights reserved. 13



Platform Top Topics

Depression Parenting
Anxiety Trauma
Flourishing or Leadership
Languishing Exercise & Body
Stress Movement
Mental Health Personality Types
Burnout
ADHD

Resilience

Mindfulness
Postpartum Depression

Addiction & Recovery
Romantic Relationships

Sleep
Meditation

Attachment Style
Cognitive Behavioral

PTSD
Therapy

Loneliness
Suicide & Prevention

Self-care
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User Characteristics (2026)

Male
(24%)

Female
(76%)

< 18 65+18-24 25-34 35-44 45-54 55-64

Note: these analyses are of Community sites, from August 1, 2023 to present.
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How Users Connect (2026)

< 18 65+18-24 25-34 35-44 45-54 55-64
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CredibleMind Behavioral Health Hub
for AHA Members:

How It Works
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How It Works
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How It Works

The AHA Behavioral Health Hub is…

A digital mental health platform localized for your community

Available to everyone, including workforce and residents, for early 
intervention and navigation to resources

Benchmark reporting with real-time community and workforce analytics

Best practice sharing with other leaders to become data-driven and
evidence-based

© 2026 CredibleMind, Inc. All rights reserved. 19



How It Works: SelfCare
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How It Works: SelfCare
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How It Works: SelfCare
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How It Works: SelfCare
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How It Works: SelfCare
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How It Works: SelfCare
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How It Works: SelfCare
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How It Works: SelfCare
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How It Works: SelfCare

Available in many languages…

Arabic French Japanese Soomaali
Armenian German Khmer

SwahiliBangla Greek Korean
TagalogCanadien français Gujarati Lao
TamilChinese Simplified Haitian Creole Nepali
TeluguChinese Traditional Hebrew Polish
ThaiEnglish Hindi Portugues
UkrainianHmong Punjabi
Urdu

Farsi
Italian Russian

Vietnamese
Yiddish
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Spanish



How It Works: Reporting Dashboards
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Let’s hear from the experts in the field
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Case Study

Columbus
Regional Health
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About Columbus Regional Health

● 105-year history

● 225 bed not-for-profit

● Primary and specialty care network

● Serving south central Indiana

● Cleveland Clinic Connected

● Numerous nationally recognized

programs

© 2026 CredibleMind, Inc. All rights reserved. 32



About Mental Health Matters
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What It Looks Like
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Some keys to our success so far

MHM by the numbersEmphasis on clarity, inclusivity and
authenticity. Pair evidence-based strategies1

● Reached 342,000+ residents with 1.1with lived experience storytelling. million impressions through digital
campaigns.Stand Up to Stigma campaign utilizes

● Generated 7,026 clicks to full-lengthstorytelling via social media, newsletters, and2
traditional media outlets. lived-experience stories.

● Achieved a 97.5% empathy lift, withPartner network includes schools, employers,
nearly all survey respondents reportingfaith-based organizations, and our health3
increased compassion.department. CredibleMind hosts the resources.

● Reached 104,000+ Spanish-speaking
residents through bilingual campaigns.Ambassador network. We equip trusted

community members to carry messages into4
workplaces, neighborhoods, and peer groups.

National stats
Community events and displays using

● 77% screened low risk choose self-care
banners, posters, and presentations to spark5

● 71% at elevated risk navigate to caredialogue and promote hope and resilience.
● 57% report behavior change

● 94% “thumbs up” selected resource© 2026 CredibleMind, Inc. All rights reserved. 35



Powered by

Mental Health Matters Community Dashboard

System Access

1. Wait time - time it takes from call to 
intake evaluation (Centerstone)

2. Wait time - time it takes from intake 
evaluation to treatment (Centerstone, 
CCBHC)

3. Wait time - time it takes to access 
psychiatric/medication services 
(Centerstone, CCBHC) People from all backgrounds in the community share a 

hopeful view of the future

1. % of people - considered suicide in the past year
2. % of children  (5-17) - with symptoms of depression
3. Suicide rate - per 100,000 people
4. % of adults - with symptoms of depression 

Residents of all ages feel empowered and connected to 
each other and our community

1. % of adults - who report “fair”/”poor” mental health
2. % of children - who report “fair”/”poor” mental health

People have easy access to mental health services and 
clear information about their choices

1. % of adults - who report a time in the past year when they 
needed mental health services but were not able to get 
them

2. % of adults - who rate the ease of accessing local mental 

health services as fair or poor

3. % of area people with children under the age of 18 in the 

household - who are aware of local resources for children's 

mental health 

Community Indicators
Long term focused data points that indicate how overall 

community efforts have influenced broad community 
change. No one entity or organization can change these 

indicators on their own. These community indicators  will be 
updated  during the periodic CRH Community Health Needs 

Assessment. 

Performance Measures
Short term localized measures that represent key data points within the five Mental Health 

Matters community areas of focus.   These will be updated on an annual basis and could change 
from year to year.

Basic Needs

1. Homelessness – annual count of 
unhoused (City of Columbus)

2. Poverty - individuals who achieved income 
above 200% of the poverty rate in 
Avenues to Opportunity Program (United 
Way)

3. Number of Families - who receive support 
with basic needs by working with United 
Way Funded/Partner Organizations 
(United Way)

4. People with insurance - % of people in 
Bartholomew County with any kind of 
health insurance (ACS 1-Year)

Knowledge/Perception

1. Percentage of calls - associated with 
mental health (Barth Co Sheriff & 
Columbus Police)

2. Number of calls – to 988, Stride, mobile 
crisis line (Centerstone, CCBHC)

3. Trained People - number of individuals 
certified in Teen, Youth, and Adult Mental 
Health First Aid

4. % of people - who visit CredibleMind and 
used a topic

Programs/Services

1. Number of Adult mental health crisis 
evaluations - from ER visits (CRH)

2. Number of Youth mental health crisis 
evaluations – from ER visits (CRH)

3. Number of Students recommended - for 
mental health services (BCSC)

Mental Health Provider Pipeline

• National Rate - number of mental health providers per 100,000 population (NPPES)

• State Rate – number of mental health providers per 100,000 population (NPPES)

• County Rate – number of mental health providers per 100,000 population (NPPES)



What the best do better:
The best practices driving
engagement and positive outcomes
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What the Best Do Better: 5 Best Practices

Build a Broad Have a Strong Use Local Digital
Coalition Champion Advertising

Tap into Multiple Keep the Message
Channels of Reach Fresh & Frequent

© 2026 CredibleMind, Inc. All rights reserved. 38



What the Best Do Better: Best Practice Analysis

Top Quartile 12% of population, since launchPerformers

Bottom Quartile 4% of pop.Performers

© 2026 CredibleMind, Inc. All rights reserved. 39



What the Best Do Better: Integrate the Message

Creative Publicity & Messaging Community Events QR Code Access

Billboard in Minnesota

Billboard
in Nebraska

Health Fair in Fishers, IN Campaign in Farmington, CT

© 2026 CredibleMind, Inc. All rights reserved. 40

Postcard in 
Wisconsin



Key Insights
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Insights: High Levels of “Meaningful Use”

Completed an assessment
Selected a resource
Searched a topic64% Used a Topic Center
Found or selected a local resource
Played / watched / listened / read

© 2026 CredibleMind, Inc. All rights reserved. 42



Insights: Urban vs. Rural Comparison

Urban communities…
● Slightly higher rates of burnout,

depression, and anxiety

Rural communities…
● 112% higher risk of substance

misuse

● 178% higher rates of suicidality in
rural communities (NAMI)

© 2026 CredibleMind, Inc. All rights reserved. 43



Insights: Improvements in self-reported 
knowledge, confidence, skills, and behaviors

94% 71% 61% 57%

Like the Better Learn a new Make a positive
resources understand skill or behavior

(“thumbs up”) their well-being practice change

© 2026 CredibleMind, Inc. All rights reserved. 44



Insights: Effective triage to the right resources

77%71%

of moderate- to high-risk of low-risk members chose self-care,
members selected in-network preserving in-network clinical
clinical care, promoting early

capacity.

intervention.
Note: Analysis includes organizations promoting triage, including health plan, employer, and health systems. Client resources are treated as clinical for this analysis.
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Insights: Monterey Coalition Behavioral Health

Results
(3rd party independent analysis by UC Berkeley)
● Tripled the number of community

members accessing county behavioral
health resources and support

● Greater reach to youth, Spanish
speakers (> 50% of county pop), high
risk community members (61% had
moderate to severe risk in comorbid BH
and SUD)

● Decreased overall system costs despite
the increase in clients served.

© 2026 CredibleMind, Inc. All rights reserved. 46



AHA Behavioral Health Hub is a
community of innovation 
promoting engagement, 
self-care, and triage.
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Innovation Roadmap Highlights – 2026/2027

NOW NEXT SOON

Redesigned Smart Search Guided Journeys
Experience

For rising and comorbidSafe AI-Powered
behavioral health riskresource finder
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What you can do: A roadmap to population mental health

1 2 3 4

Partner to amplify Customize for your Benchmark to bring Get in touch – we’re

your success. Work community. focus. See your local here to help! Low lift:

with Behavioral Localize branding, data, gain insights, We help design and

Health and local resources, and apply best launch in two weeks

stakeholders. languages, and practices. (not months)!

referral paths. In collaboration with:
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Partner Webinar

Solving It Together: 

Building an Earlier, More Coordinated 
Community Response to 
Behavioral Health Needs

Questions?
Scott Dahl, VP of Business Dev.
scott@crediblemind.com

In collaboration with:
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